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INn The News

Sonesta has a hotel brand for every kind of guest—and owner. Discover
the Sonesta Value portfolio, a powerful collection of our most accessible
INNOVATORS & NFLUENCERS  SUSTANABILTY J BY so N ESTA brands. With reasonable brand standards, these conversion-friendly

Sleepy Girl Mocktails Go fron brands are redefining value.

TikTok . . !
to,f"}? Ff’?'f‘fewme Menu Brought to you by owners who know what it means to own, invest

in, and operate powerful brands that can help you stand out from the

competition and grow.
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CEO MURRAY SETS UP
SONESTA FOR GROWTH

WITH UNIQUE FRANCHISING
FORMULA

November-December 202 1

Sonesta’s President and CEO,
John Murray, named Person of the Year
by LODGING Magazine

The Boston Globe

Would a root beer float float
your boat?

HOTEL BUSINESS

the Royal
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Would a root beer float float your boat?

HANDOUT J Sonesta Chief Brand Officer Elizabeth Harlow gives advice

Root Beer, topped with ice cream and
to women leaders

a small chocolate in the shape of the property’s canine
Baron. They’ll add RumCl ho want 2 Chict earct Offccs Elizaboth Harlow & he

to make it boozy. This delightfully summer-y beverage is
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How Sonesta Has United a Loyalty Program
With Nearly 1,100 Hotels

" Every major hotel chain has its own loyalty rewards To help travelers of all types save time and money, WalletHub compared the 9
a e u ; program, which anyone can join for free. But these hotel most popular hotel rewards programs using 21 key metrics, ranging from
waI,ITeEH"b rewards programs are not equally rewarding for everyone. point values to blackout dates for booking free nights. You can see the overall

H They all have different rules, earning rates and point rankings below, followed by a calculator that allows you to customize the
HOTEL REWARDS

Best Hotel Rewards | values, as well as a variety of unique benefits. Plus, a lot rankings to your budget.

depends on where you travel, how often you stay in hotels,

Programs and how much you're comfortable spending per night.

How To Embrace
- Minimalism When
Hotel Status Matches: The Traveling
Complete Guide

TRAVEL+
LEISURE

This Is the No. 1 Hotel Reward
Program, According to WalletHub

Forbes Apvisor

Signature Inn Berkeley Oakland Red Lion Hotel Kalispell Red Lion Inn & Suites Goodyear Phoenix



SONESTA

TRAVEL PASS 2024

One Site. One Sell.

One Unified Loyalty Program.
One Powerful Marketing &
Media Campaign.

W= A

3 i o SONESTA o
ELapsid AMOD | leseential 2023

Classico, MOD and
Sonesta Essential Hotels launch.

! AMERICAS

8YSONESTA
Americas Best Value Inn is awarded #1
in guest satifaction among ecomy hotel
brands by J.D. Power.

ﬂANEé‘ 2022

The James Hotels brand acquired.

2021

CORPORATION
Acquisition of Red Lion Hotels Corporation.

Unprecedented Sonesta brand franchise
opportunities launch.

Shpysuitds = Select 2020

Sonesta Simply Suites initially launches
with over 60 locations.

Sonesta Select Hotels brand launches
in December with 9 hotels.

2013

Travel Pass, our guest loyalty and
rewards program, launches.

2012

The Sonesta ES Suites brand is
% introduced with 16 properties.
0

SONESTA

TRAVEL PASS.
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SONESTA CRUISE COLLECTION

2000

Sonesta’s original cruise ship, the Moon Goddess,
.'1 launches in Egypt’s Nile River.

SONESTA POSADAS DEL INCA

= 1999

Sonesta Posadas del Inca launches
hotels in Miraflores Lima, Lake Titicaca
Puno and Sacred Valley Yucay, Peru.

1982

Sonesta Cairo Hotel & Casino opens.

1970

HCA is renamed Sonesta International Hotels Corp.

1968

Sonesta Montreal (1968 — 1973) becomes
our first international Sonesta hotel.

1957

The first Charterhouse Hotel (1957 — 1968)
opens in Bangor, Maine. It was followed by
: a line of 25 others until 1983.

THE }ALAZA 1953

B e The Plaza (1953 = 1975), the iconic hotel in New York City,
is purchased from Hilton for $15,000,000.

Sonesta is founded. A.M. (Sonny) Sonnabend purchases
the Preston Beach Hotel in Massachusetts (1937 — 1952)
with six other investors.

|SONESTA

The Benjamin Royal Sonesta New York

ADDITIONAL LOCATIONS:

Caribbean 13

Egypt

Latin America lieinels

[ 1,100+

properties

[ 100,000+

rooms
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HOSPITALITY

REDISCOVERED
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Become part of a brand family unlike el : o Tae Sl i J —
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any other, inspired by your guests
and the authentic, innovative and
memorable experiences they crave.
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SONESTA

Sélect

HOTELS

SONESTA
SELECT HOTELS

Sonesta Select Hotels is that
neighborhood made just for you. A
neighborhood vibe that fills you with
that sense of belonging, warmth, and
inspiring flair. A setting that always
encourages you to be your best self,
sets you up for a stellar day ahead,
and let’s you wind down after the
work’s been done by sharing in the
uplifting spirits and inspired spaces of
all Sonesta Selects Hotels.

Neighborhood Hotels
Made Personal.

TARGET MARKETS
Suburban office
park and airport locations

SONESTA

assential

HOTELS

SONESTA
ESSENTIAL HOTELS

Sonesta Essential Hotels are all about
getting the basics right, and consistently.
Whether you're briefly in town for a
meeting, working a local job, your kid’s
big tournament, or simply catching a
good night’s sleep before the next leg

of your cross-country road trip, Sonesta
Essential Hotels are carefully designed
and operated to offer you exactly what
you need.

You're On Your Way.™

TARGET MARKETS
Adaptable across multiple market
segments: urban and suburban

Sonésta

SONESTA
ES SUITES

With Sonesta ES Suites, home is any
new spot you're going to be staying

a while in. The new settings might
be different but the friendly faces

are still the same. You have access

to everything at your fingertips and
even a backyard to bring it all back
to that at home feeling. Refreshing,
homelike spaces, greet every guest but
with some unexpected little surprises
sprinkled in.

Your Home On The Road.

TARGET MARKETS
Suburban and airport locations

Simply Suit&s

SONESTA
SIMPLY SUITES

Because everyone deserves to feel the
benefits of “simple” without all the effort
it takes when you're staying an extended
period of time. Sonesta Simply Suites

is here to help you make each moment
away from home a little bit easier

each time—no matter the duration.

The challenges? Distance from family?
They all disappear when you feel that
sense that “worry-free” is an always on
amenity. Everything You Need. At Ease.
Inviting.

Stay Simply.™

TARGET MARKETS
Suburban and airport locations

Upscale
Select Service

Focused on comfort, convenience,
and sense of community

Upper Midscale
Select Service
Limited Food & Beverage

Focus on Comfort Essentials

Upscale
Extended Stay

Focus on Comfort Essentials

Midscale

Extended Stay

RED LIWWN

HOTELS, INNS & SUITES
BY SONESTA

RED LION HOTELS and
RED LION INNS & SUITES

Red Lion is where adventure begins.
A vibrant and authentic hub, Red Lion
provides travelers with a welcoming
space to recharge and prepare for
their next journey. Whether it's solo
explorers, adventurous groups, or
families on the go, Red Lion’s friendly
and knowledgeable staff are there to
help guests make the most of every
moment. This is the go-to destination
for those who seek experiences,
camaraderie, and the energy to take on
the road ahead.

Make It #WorthIt™

TARGET MARKETS
Conversions and new builds in all markets

SIGNATURE INN

With a cheap-chic design and

eye- catching branding, Signature
brings back the golden age of travel
and gives it a retro-modern twist for
an experience that is as unique as it
is comfortable.

Travel Outside Ordinary®

TARGET MARKETS

Conversions in secondary and
tertiary markets

AMERICAS BEST
VALUE INN

The Americas Best Value Inn

brand offers reliable, affordable
accommodations with consistent
comfort and quality service across
the U.S. We're the trusted choice for
budget-conscious travelers seeking
value without compromise.

The Best Value. Period.™

TARGET MARKETS

Conversions and new builds in
secondary and tertiary markets

/. BEST VALUE INN
BYSONESTA

CANADAS BEST
VALUE INN

The Canadas Best Value Inn

brand offers reliable, affordable
accommodations with consistent
comfort and quality service throughout
Canada. We're a trusted source for
budget-conscious travelers seeking
value without compromise.

The Best Value. Period.™

TARGET MARKETS

Conversions and new builds in
secondary and tertiary markets

Midscale

Full (RLH) & Select Service (RLIS)
Encourages Local Adventure
Focus on Comfort Essentials
Family Oriented & Business Driven

Affordable Boutique
Independent Ethos
Modern Retro Design

Convenient Locations

Economy
Focus on Comfort Essentials
Focus on Best Value

Patriotism

Economy
Focus on Comfort Essentials
Focus on Best Value

Patriotism




SONESTA

TRAVEL ELATIONSHIPS

AIiE OUR GROWTH STRATAGY

Here Today.
Roam Tomorrow."

TRAININ REVENUE MULTI-CHANNEL
. GLOBAL SALES E-COMMERCE v ¢

SIMPLY REWARDING e e i AN i

Sonesta Travel Pass is our guest rewards program that gives you perks, points,
privileges and exclusives on top of the warm, friendly service and little extras
you'll find at any Sonesta — to make each stay even more special.

e 6.9 million members and growing
e Travel Pass members are more likely to convert on Sonesta.com than non members”

e For full-year 2024, Travel Pass Members were responsible for 76% of brand.com bookings”

PROPERTY CHANNEL LOYALTY MULTI-LINGUAL LOCAL
SALES DISTRIBUTION CALL CENTERS  MARKETING

We approach franchising with a solid understanding of what challenges hotel owners and
AWARD WINNING PROGRAM operators face, as we're an owner and operator ourselves. Our team cares about your bottom line.
e Ranked #5 in 10 Best Hotel Loyalty Personalized support, focused brand standards and flexible programs can help you maximize your

Programs, USA Today 2024 — Top 10 hotel's performance.
for 7 consecutive years

o ~Ranked FStiniBese ooy A 1 = Dedicated Hotel Operations Support & Service
P usaTopav szl s Global Sales support helps to deliver more revenue opportunities
U 108EsT
= e Top 10 U.S. News & World Report Best
o Hoﬁel Teavel ewardes 200 s Dynamic marketing helps grow brand awareness and boosts market share
e Loyalty 360 2023 Award for Loyalty Revenue management designed to increase occupancy & revenue performance

Program Innovation

S Channel management & distribution teams help position you for success
Learn more at sonesta.com/travel-pass

*Includes addition of Hello Rewards members in 2024; includes all Sonesta brands. Portfolio buying power help to lower franchisee third_party fees and operating expenses




